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For immediate release: Sunday, November 14th, 2010
CONSUMERS URGED TO “GIVE IRISH CRAFT” THIS CHRISTMAS
Crafts Council of Ireland unwraps gifts “Imagined, Designed, Made in Ireland” with a dedicated website www.giveirishcraft.com

Critical that portion of  €650 household spend on Christmas presents goes on Irish craft to sustain and grow jobs in the sector


THE CRAFTS COUNCIL OF IRELAND, (CCoI), today called on Irish families to switch a portion of their spend on gifts this Christmas from big brands to authentic Irish-made craft - a move that could help sustain and grow the 5,700 jobs in the sector.
 
This Christmas Ireland’s 1.4 million households are expected to spend an average of €650 each on gifts, or €910 million. (Deloitte Annual Christmas Spending Survey: See Note below.)

“It is critical that as much of this €650 as possible is spent on authentic Irish-made craft. This will make a huge difference to the craft sector this year,” according to Brian McGee, Head of Market Development at the Crafts Council of Ireland, who announced the launch of a dedicated website giveirishcraft.com to guide shoppers in the direction of Irish craft  this Christmas.
“The crafts industry in Ireland is made up of thousands of hard working talented artisans who create unique products with great artistry and imagination,” he added. “But supporting local doesn’t mean you need to compromise on design or quality. In fact the opposite is true. Products Imagined, Designed, and Made in Ireland bring so much more as well.”  McGee said in difficult times, many people are looking for a gift that says more, and that has real meaning. 

Speaking at the launch of the “giveirishcraft.com” campaign in Dundrum Town Centre in Dublin, he said the recession has resulted in Irish people becoming far more discerning about their purchases, compared to some of the excessive spending Ireland witnessed during the boom. “But while they may be buying less there is evidence that people want to invest in gifts that are authentic, unique and that will last.”
 
“The great thing is you don’t have to spend a fortune to buy a piece of Irish craft. A wonderful range of products is available….from little pick-up items at €10 euro, to more special gifts of €50, €100 or more. The choice is endless.”
McGee encouraged consumers to visit the giveirishcraft.com website for ideas and a list of the shops that sell craft “Imagined Designed, Made, in Ireland”.

This year 54 Irish retail shops are taking part in the CCoI campaign – a significant increase on the 31 outlets that participated last year. More than 300 Irish designers and craft makers will be represented through in-store point-of-sale material plus an advertising, poster and on-line campaign. 
 
“The increase in the number of retailers taking part is a reflection of the keen interest they have in expanding their offering of Irish crafts, and of increased consumer demand,” said Mr McGee.

RTE personality and world traveller Kathryn Thomas, who launched the campaign today, said: “I have travelled all over the world but I just love the beauty and artistry of Irish Craft… you can just feel the quality in the materials and how it is made.” 
“But the best part is that every product has a story and it comes from a real place, often made in rural Ireland by a real person. That is so important these days.” she added.

Meanwhile, research from Indecon International Economic Consultants, commissioned by CCoI, estimates that the craft sector in Ireland employs 5,770 skilled people, with the craft industry worth almost a half a billion euro to the Irish economy (€498m).
Indecon says there is significant potential for employment in the sector to increase to 7,589 - with domestic sales and exports capable of growing to €528m and €175m respectively, or a total of €703m.
Research carried out by The Research Perspective on behalf of CCoI shows that:

· Irish craft purchasers spend an average of €248 per year on Irish craft.

· The most common reason for a craft purchase is as a gift, with 58 per cent buying craft for that purpose. 
· Craft purchasers are loyal to Irish crafts as a brand - with 61 per cent surveyed stating they always try to give Irish craft products, while 42 per cent say they only consider Irish craft for their purchases. 
The dedicated website developed by CCoI for the Christmas shopping season www.giveirishcraft.com is now live.  84 per cent of retailers involved in the Christmas retail campaign last year reported an increase in sales of Irish craft in the six week leading up to Christmas, with the campaign website recording 45,000 hits.
The giveirishcraft.com initiative highlights a wide array of crafted design gifts by internationally known brands such as Nicholas Mosse, Kiltrea Pottery and Jerpoint Glass as well as contemporary crafted design makers like silversmiths Ed Cooke and Seamus Gill, ceramicists Gráinne Watts and Mary Neeson, jewellery makers Maureen Lynch & Rachel McKnight and basket maker Joe Hogan.
The participating retail outlets include: The Kilkenny Group; Designyard; House of Fraser; Arnotts; House of Ireland; Meadows & Byrne; Kilkenny Design; Leitrim Design House and The Cat & The Moon in Sligo town. Makers selling from their own studios include Celtic Roots in Ballinahown, Louis Mulcahy in Dingle and Ceadogán Rugs in Wexford. 

Full details of retail outlets and makers can be viewed on the www.giveirishcraft.com website
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For further information contact: 

Noreen D’Arcy on 086–8227556 or email: Noreen@darcymarketingandpr.ie 


or   
  
Susan Brindley, Crafts Council of Ireland on 087–8595013 or email susan@ccoi.ie 
Notes to editors: Deloitte Annual Christmas Spending Survey
The Deloitte Annual Christmas Spending survey was published on November 9th. The survey was carried out in 19 countries including Ireland. 642 Irish respondents, aged 18 years and older, took part.
http://www.deloitte.com

ABOUT THE CRAFTS COUNCIL OF IRELAND:  
The Crafts Council of Ireland (CCoI), which is headquartered in Kilkenny, is the main champion of the craft industry in Ireland, fostering its growth and commercial strength, communicating its unique identity and stimulating quality design, innovation and competitiveness. CCoI's activities are funded by the Department of Enterprise, Trade and Innovation via Enterprise Ireland. CCoI currently has over 60 member organisations and over 2,000 registered clients.   
  
The main craft categories in Ireland are textile making and clothing, pottery and ceramics, jewellery, glass and woodworking and furniture. Irish craft businesses are characteristically small in scale and are geographically widespread, but taken nationally the industry is a significant employer, while also providing viable, sustainable enterprises in all areas, including those isolated rural communities ignored as unsuitable by other manufacturing sectors.  

CCoI has  designated 2011 Year of Craft to celebrate the 40th anniversary of CCoI and a year-long programme of activities and events is being planned.  
 
